Barack Obama

by Rajesh Barnabas

flurry of activities took place this
‘ N week for the local Obama cam-
paign, culminating in a down -
town rally on Saturday, January 19, that
drew over a hundred supporters. The
inspiration for the event came when a
few key organizers for Rochester Dems
for Obama traveled to Buffalo the pre-
vious week to participate in their big
Obama rally. The organizers had been
impressed with the Buffalo squad's abil
ity to hastily arrange a rally for Obama
in less than a week.
"If Buffalo can get a hundred out in less
than a week, surely Rochester can do
that or better," said Monica Leubner at
an organizational meeting. That meet-
ing itself was jam paclked with support-
ers fit like sardines into a side room at
the Bagel Bin Café at Tvelve Corners,
Brighton.

"Your mission," said Ann Woolston,
another organizer for the Rochester
Obama chapter, "is to bring five other
people with you to the rally." And that is
exactly what happened: five times the
amount of people showed up the next
week for the Volunteer Rally at Venue-
Resto Lounge, St. Raul St. Owner Hugh
Scott, donated the entire Venue exclu-
sively for the event. Clipboards to sign
up for various tasks flom phone banks
to lawn signs, to fundraising, were
placed along the restaurant bar.

It was standing mom only, with the
crowd at times flowing out the door.
The crowd was more diverse, with
regards to race and age, than most
political gatherings - providing evi-
dence that perhaps his message of unit
ing different groups was actually
authentic.

After a video montage of Barack

Obama speech clips, it was time for the
organizers to say a little something. "Ae
you fired up," asked Julie Behlok, rally-
ing the crowd, "are you ready to go?"
The crowd chanted in r esponse.

"We had no idea it would turn into
this," said Ken Reston - the originator
of the Rochester Dems for Obama
group. "No other candidate but Hillary
has their name on every ballot in every
district in New York and that has to do
with a lot of work by people in this
room."

In New York State, it is not a winner-
take-all system, so every vote has signif
icance in determining how many dele -
gates ae sent to the convention.

"Our state delegates ae split
between the two candidates," said
Preston, "so we'le asking people to vote
for Obama and all his delegates on Feb.
5"

Traditionally the voter turnout for
Presidential Primaries in New York
State is extremely low. "Less than a mit
lion voters came out last time - pretty
pitiful.” But this year because of the
intense competition among the candi-
dates, it is expected to be much higher.

"l don't think the Clinton people ar e
working this hard," said Margaret Potter
- also from Rochester Dems for Obama,
"and if they are they're probably getting
paid.”

Leubner - the chief fundraiser for
the Rochester campaign reported that
Obama had so far received contribu-
tions from "more donors than any
Presidential candidate in history -
Republican or Democrat." The or ganiz-
ers were in the process of bringing
Obama to Rochester in early February-
and the success of their rally today had
made that more possible.

The Urban League
Recruiting for

YouthBuild pr ogram

Young adults who need a GED and
want to enter the field of con -
struction are invited to apply now

his is an exciting new opportunity
Tin the community for disadvan -

taged high school dropouts from
the ages of 18 to 24. uthBuild is a col-
laboration between the Urban L eague
of Rochester, Monroe Community
College, the Rochester City School
District, and Flower City Habitat for
Humanity.  Participants will receive
stipends while they attend GED classes,
complete a 200-hour Construction
Essentials training course, and gain
hands-on experience building homes.
Twenty-five percent of program slots
will be reserved for young women.

This will be a true partnership; the
Rochester City School District will pro-
vide a GED instructor, MCC will train
the participants in  Construction
Essentials, and Flower City Habitat for
Humanity will provide them with the
opportunity to gain construction e xperi-
ence while giving back to their commu -
nity.

Those interested in enrolling in the
YouthBuild program can contact the
Urban League of Rochester at 325-6530
ext. 3080.

Erie Insurance proudly protects you and
what matters most to you. The home you
live in, the automobile you drive, the
business you've built, the life you live.

P. Kay Thomp son
Kay Thompson

438 North Street

Rochester, NY 14605
Phone 585-423-9479
Fax 585-546-3439
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The Art of P
L. Bibby

February 4 through 29, 2008,
St. John F isher College, L avery
Library

eter

An exhibit of drawings and paintings
by Artist/lllustrator, Peter L. Bibby will
be on display and open to the public at
the St. John Fisher College Lavery
Library (Lower Level) from February
4th through the 29th.

The collection on display entitled

African
Footprint

AUDTORIUM THEATRE
FEBRUARY 27, 2008 - 7:30pm

njoyed by over 250 million view -
Ers around the world, South
frica's longest-running show is
finally touring North  America.
AFRICAN FOOTPRINT kicked off its
North American tour to rave r eviews in
New Orleans in November, marking the
city's first major theatrical event since
Hurricane Katrina. The tour, presented
by Corey Ross, continues thiough the
Spring of 2008, with stints in a variety of
U.S. and Canadian cities.

AFRICAN FOOTPRINT tells the
vibrant and diverse history of South
Africa through a breathtaking blend of
Afro- and Euro-centric music and
dance. A cast of 30 enegetic perform-
ers has ceated a show so exciting and
entertaining that critics have dubbed

AFRICAN FOOTPRINT "The
Riverdance of South Africa”.

In 1998, South  African
Performer/Producer Richard Loring

started a school for disadvantaged
South African youth interested in per-
formance. When CNN decided to
broadcast Millennial Festivities, on New
Years Eve 1999, fom the prison cell
where Mandela had been held at
Robben Island, Loring's troupe was
invited to perform. The performance,
broadcast amund the world, became
the launching pad for AFRICAN FOOT-
PRINT Since its splashy conception,
AFRICAN FOOTPRINT has played for
seven years in South Arica, 2% years
touring Europe, as well as numemwus
engagements

Tickets are on sale now and are
available online at Ticketmaster.com, by
phone at (585) 232-1900, and at the
Auditorium Theatr e Box Office. African
Footprint is in town for one night only!
Don't miss this unforgettable perform-
ance.

Social Statements will be made up of
selected pieces covering a period of
twenty eight years.

The exhibit coordinated by the St.
John Fisher Office of Multicultural
Affairs and Diversity Programs will
open on Monday, February 4, 2008.

There will be no scheduled

Opening Reception for this showing.
The artist, Bibby however will be on
hand at the Lavery on Friday, February

8, 2008 from 6:30 — 9:00 p.m. to meet
and greet.

“This is my first showing in many
years. It's a collection of favorite
pieces. Some of them ar being
loaned by friends, private collectors
and family who | am grateful to for
allowing them to be included as part of
this exhibit. Others are works from
past and present,” Bibby said.
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HEAL THW ATCH

Why is my hair falling out?

any African-American
I\/I women have or are cur-

rently experiencing hair
loss. Obvious hair damage is
spreading like an epidemic and we
may be the cause of it. Wearing
trendy styles such as pigtails, mico
braids and bonding glue weaves
may not be such a good idea if
worn frequently or if the person
doing your hair is “Tracey from up
the street” who may or may not be
appropriately trained to style and
care for hair.

Licensed cosmetologists who
specialize in growth are the best
candidates to have caring for your
hair. Reason being, they know that
braiding hair in an extremely tight
fashion causes the nerves within
the scalp to die thus creating spilt
ends. This can esult to patches or
a receding hairline effect. Tight
braids may last longer but is it
worth looking lik e a middle aged
man? If you decide to use glue, the
beautician should shield your hair
with a cap and while using gel,
spritz your hair and put you under
the dryer to harden the substances.
After the hardening process comes
to an end, the beautician will then
glue on the hair. Most beauticians
will recommend you see them to
remove the hair or you can simply
wash it out using a glue removing
shampoo instead of ripping it out
of your hair.

Women sometimes find them-
selves so stuck on doit-yourself
methods that they end up damag-
ing their hair until nothing is left or
hiding it under weaves because of

the damage caused. Sometimes
hair is damaged to the point in
which we can no longer wear
some of the styles we ae accus
tomed to, fearing our bald spots
will show or having to wear bangs
to cover the receding hairline we
Now possess.

When visiting a new beautician,
look for signs to see if the beauti
cian specializes in hair care and
growth as opposed to ripping you
and your hair off. Sign #1: Ar e the
women in the salon just getting
weaves put in? If so what are they
trying to hide or cover up? Sign
#2: Do any of the beautician’s
clients have healthy hair or any of
their own hair at all? Sign #3: L ook
around (including at the beauti-
cian). Are you the only person with
natural hair in the salon? Your
answer to these questions should
determine whether or not you
should find an alternative salon.

Moreover, hair needs to be
moisturized. It's like a plant. In
order for it to grow, the soil needs
to be moist. In this case the soil is
your scalp. Unlike a plant. You
don’t need to expose your hair to
the sun. The surs UV rays can
damage your hair making it dry
and brittle.

Hair coloring can also be dam-
aging. Those do-it yourself kits may
be convenient, but not always the
right choice. Coloring is better left
to the professionals who will make
sure the color is flattering to your
skin tone even creating a color that
suits you while ensuring that the
process is done right. Colored hair
needs special cae and time. This

FEBRU ARY 7TH IS NA TIONAL
BL ACK HIV/AIDS A WARENESS D AY

Hollywood'’s Finest Celebrities Join in as Spolespersons

(BLACK PR WIRE)

ark your calendars and make plans to participate in the National Black
M HIV/AIDS Awareness Day (NBHAAD), recognized each year on

February 7th. And this year, some of Hollywood's finest celebrities and
entertainers have joined in to recognize this worthy cause. NBHAAD is a nation-
al mobilization effort designed to encourage African-Americans across the
United States and Trritorial areas to get educated, get tested, get teated, and
get involved with HIV/AIDS, as it continues to devastate Black communities.
This years theme is “Prevention is Power.”

Sponsored by the Centers for Disease Contol and Prevention (CDC), Black
HIV/AIDS Awareness Day planners and oganizers nationwide are committed

to increasing awareness of this deadly disease. Confirmed celebrity spoésper-
sons involved in this years campaign include: Tatyana Ali (Privileged, The

Brothers, Fresh Rince of Bel-Air); Angela Bassett (Meet the Bowns, How Stella
Got Her Groove Back, Waiting to Exhale); Dr. Creflo Dollar (founder of W orld

Changers Church International); Tony Dungy (SuperBowl 2007 Champ and

head coach of the Indianapolis Colts); Ratti Labelle (renowned singer and enter-

tainer); Angel Moor e (ER); Sydney Bitier (Knight Rider series); General Colin
Powell (former U.S. Secretary of State); Sheryl Lee Ralph (Moesha, Sister At,

To Sleep With Anger) Theresa Randle (State of Mind, Bad Boys | & I1); Gina
Ravera (The Great Debaters, The Closer Soul Food); Tavis Smiley (world

renowned speaker and author), and Tracie Thoms (Cold Case)

HIV/AIDS is a leading killer of African-American men and women. Many of
those who are infected with the disease are unaware of their HIV status and
may unknowingly transmit the virus to others. This is why it’s critical for African
Americans to get educated, get tested, get teated and get involved!

“I encourage everyone to make February 7th the day you get educated about
HIV, and a day when you talk to others, your family members, your friends, and
your partners about HIV,” says Dt Kevin Fenton, Director of the CDC’s National

Center for HIV, STD and TB Revention. “If you have never had an HIV test, or

had your last HIV test some time ago, do consider getting tested again.
Knowledge is truly power. It is the power to protect. It is the power to educate.

And it is the power to make a difference.”

A nationally recognized commemorative day, NBHAAD will include special

events such as pess confeences, community forums, church services, commu-
nity marches and rallies, and free HIV/AIDS testing, counseling and referrals
which will be held thr oughout the nation.

BLACK AIDS D AY

According to the 2000 census, blacks male up approximately 13% of the U.S.
population. However, in 2005, blacks accounted for 18,121 (49%) of the esti
mated 37,331 new HIV/AIDS diagnoses in the United States in the 33 states with
long-term, confidential name-based HIV reporting.

NBHAAD is currently directed, planned and organized by a group known as the
Strategic Leadership Council who partners with the CDC to mobilize commu -
nities and address specific issues inagards to local epidemics and best practices
that are science based and will influence the course of HIV in Black communi-
ties across the country. For more information on National Black HIV/AIDS
Awareness Day call (888) 259-9534 or visit www.blackaidsdayorg.

type of hair needs to be moisturized at all times. If you fail to do this, your
hair will become weak and br eak off leaving you wonder why your hair
isn't growing.

Have you ever heard the old wives tale; in order for your hair to gr ow,
you need to trim your ends? Like most of myths, this is false. Hair gows
from the roots and not the ends. Once the hair has gown out of the scalp
it's considered dead. Trimmed ends are recommended because it gives
your hair a manicured look.

Sometimes hair loss is due to a disoder, stress, illness, heeditary,
wearing your hair in the same style frequently, or just plain neglect. If you
can help it, break the cycle! These tendy styles ae great to wear but you
need to let your hair rest frequently and let a professional give it a good
treatment and wash.
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CLASSIFIED

To place a classified ad call us at 1-888-792-9303 e

xt. 82

HELP W ANTED

FOR RENT

SERVICES

PLACE A CLASSIFIED AD FOR ONLY $10.00/week

Family Mentors Needed
Needed: Fathers and moth-
ers of children with emotion -
al and/or behavioral chal -
lenges to serve as Emily
Mentors. Empower other
parents and caregivers as
they seek support and servic
es for their families. Good
written and verbal skills are
essential. Bilingual a plus.
Must have a valid driver's
license and a reliable vehi-
cle. Part-time and full-time
with opportunity for
advancement. Will train.
Equal Opportunity Employer.
Please contact 325-3145, x-
133 or 325-3145, x-152.

FREELANCE WRITERS
WANTED: The Minority
Reporter is looking for expe-
rienced writers inter ested in
writing for us on a freelance
basis. We expect to have a
variety of writing assignments
available. If you're interested,
email us at

jchowar d@minorityr eporter.net
with Freelance Writer in the
subject line or fax letter,
resume and samples to
1-888-796-6292 or mail them
to Minority Reporter, PO.
Box 352, Rochester, NY 14626

RISEGO
Seeks serious business own
ers / entrepreneurs that want
to expand their business to
one of our ideal commer cial
locations in the City of
Rochester.
Needed businesses:

Coffee Shop
Copy & Business Service
Center
Café / Restaurant
Consignment Retailers

Serious inquiries call
585-576-6634 or email:
risegoinc@yahoo.com

by February 1st

JEANO T AXI
Open 24 hours, 7 days/week
10% off from
November -’07 to March ‘08

585-342-9339

If you are a LOCAL writer, poet
or have published a book, send

us a copy of your work, a photo

and a bio. We will advertise your
work for FREE.

Please limit your bio/description
to 200 words or less.

Include you name, email
address and other contact infor-
mation.

Mail to: Minority Reporter,

PO. Box 26352, Rochester, NY
14626 or email to
info@minorityr eporter.net

Note: MR reserve the right to
reject advertising anything we deems
inappropriate for publication.

IN FORECL OSURE?

BEHIND ON YOUR MORTGAGE?
WANT TO STAY IN YOUR HOME?

WE WORK FOR YOU!
CALL 1-800-259-7990

NATIONWIDE SERVICE

“In a real sense all life is inter-
related.All persons are caught inan

inescapable

network of

mutuality,tied in a single garment of

destiny.Whatever

affects

one

directlyaffects all indirectly.

| can never be what | ought to beun -
til you are what you ought to be,and

you can never bewhat you ought to
beuntil I am what | ought to be.This

is the
reality. “

inter-related structure of

~Dr . Martin Luther King, Jr.

BID INVIT ATION

The Rochester Housing Authority, Rochester, New York, will
receive sealed bids for: Cleaning of Units after
Renovation (1 Prime) General Cleaning .

in connection with the Cleaning Units _ Project, NY 41-22
situated at Lake Tower , Rochester, New York until

Monday ., February 4, 2008 at 10:00 am __ at its
Procurement Department 675 West Main Street, Rochester,
New York, at which time and place all bids will be publicly
opened and read aloud.

A Walk Through has been scheduled on Monday
January 28, 2008 @ 10:30 a.m. starting at 321 L ake

Avenue in the Lobby .

Plans and specifications may be obtained fom the
Procurement Office,

675 West Main Street, (back entrance)., Rochester, New
York, between 8am and 4pm, beginning

Friday . January 18, 2008 . Bids will not be accepted
unless the documents have been so obtained under the
name of the bidding party and all other bid r equirements, as
identified here, are met. Bids must include all required doc-
umentation, bid security and addendum(s).

The contact person is Jack Burggraaff . They may be con-
tacted at (585) 509-1473 .

A certified check or bank draft, payable to the Rochester
Housing Authority or a satisfactory Bid Bond executed by the
Bidder and an acceptable surety company listed on US
Treasury Circular 570, in an amount equal to five percent
(5%) of the bid shall be submitted with each bid in excess of
Twenty-Five Thousand Dollars ($25,000).

For all construction contracts exceeding $25,000
the successful bidder _ shall be required to fur-
nish and pay for a Rerformance Bond & a
Payment Bond each for 100% of the contract
price (Surety company must be listed on the US
Treasury Circular 570 as a certified company), or
an Irrevocable Letter of Credit covering 25% of
the work, or a 20% cash escow of the contract
price.

XX

The Rochester Housing Authority reserves the right to reject
any or all bids for any reason
or to waive any informalities in the bidding.

No bids shall be withdrawn for a period of ninety (90) days
subsequent to bid opening

without the e xpress consent of the Rchester Housing
Authority.

Rochester Housing Authority
Anthony P. DiBiase
Contracting Officer

COCA-COL A KICKS OFF 2008 WITH BL
YEAR -LONG OUTREACH TO AFRICAN-AMERICAN CONSUMERS

New A dvertising Celebrating Black
History to Air on BET
( BLACK PR WIRE) AILANTA,
oca-Cola launched its new Black
‘ History television commercial on
ET on Monday, January 21, to
coincide with the Martin Luther King Jr .

holiday. The ad is just one element in a
comprehensive African-American plan

WWW .minorityreporter

for 2008 that focuses on connecting
with African-American consumers.

The new ad, entitled “What Do You
See?,” features three African Americans
who are writing modern A frican-
American history through their accom-
plishments. Rofessional skateboader
Kareem Campbell, businesswoman and
founder of Carol's Daughter skin care

ACK HISTOR Y AD AND

Lisa PRice and producer/director

Maurice Marable, who also directed the
commercial, all appear in the ad which

asks the question, “What do you see
when you look at me?”

sions and are making history as a
result,” said Yolanda White, assistant
vice president, African American
Marketing, Coca-Cola North America.
“Coca-Cola believes that we all have
the ability to be history makers, because
every contribution is important and
every victory is monumental.”

.het
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“In 'What Do Y ou See?,’ CocacCola cel-
ebrates Black History by focusing on
people who have pursued their pas-
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